Hall by Hall analysis - Appendix to 2014/15 Student Accommodation Satisfaction Survey main report
Percentage of responses rating 'Importance' and 'Satisfaction' at 4 (Quite Important/Satisfied) or 5 (Very Important/Satisfied)
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Importance | 338

Speed of Response

Satisfaction | 295
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Importance | 350

Accuracy of Response
Satisfaction [ 290
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Importance | 346
Staff friendlines

Satisfaction | 224
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Importance | 318
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Access to PCs, printers and copiers

Satisfaction | 266 83 140 114
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Satisfaction | 272

[
o
=]

88 178 123 90

[v-)
©
[
o
]
@
©

-
N
©

95 199 136

123

110

=
'S
©
-
N
«
~
oy

Communal areas (e.g., entrances and Importance | 292

hallways)

Satisfaction | 226
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Bathroom and toilet facilities
Importance | 342 159 _ 109 236 170 150 130 196 174 _ 92
Bedrooms
Importance | 338 155 _ 107 234 167 147 129 194 171 _ 90
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Importance | 246
Group study areas

Satisfaction | 191 40 99 68 49
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Importance | 298
Information available to you on arrival

Satisfaction | 253 78 167 128 70
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Importance | 323

IT Services within your bedroom

Satisfaction | 231 73 156 86
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Kitchens or snack points

Satisfaction | 129 147 88
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[y
©
o

.

a

I~}

S ©
©
0
X

X x

~
]

Maintenance (reporting and
completion)

Satisfaction [ 223
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Noticeboards, screens and other Importance | 173

communication channels
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Importance | 266

Recreational space (e.g., TV Lounge,
games room)

Satisfaction | 222
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Security measures (e.g., locks, Importance | 299

windows, lighting, bike racks, etc)

Satisfaction [ 257
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Security personnel
Satisfaction | 247
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WiFi
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Satisfaction | 245 49 -30.25% 68 61 150 58 84 73%
Response Rate| " 68.00% [ __—ceuaa] oo - 63.49% L 64.27% T 64.20% EEEEETTRS78% 1 EETTT7RIV0% [ oo 0.66% EE 27.96% [ 4.20% 1.67% EEETTR6.59% [ __—ews: )
Number of Responses 408 199 148 120 286 217 193 161 232 52 200 25 116 2358




