
Hall by Hall analysis - Appendix to 2013/14 student  accommodation survey main report - Percentage of r esponse at 4 (Good) or 5 (Excellent) rating, for 'I mportance' and 'Satisfaction' 
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Importance 73.65% 369 77.21% 166 73.08% 95 83.33% 75 67.76% 145 73.14% 128 73.33% 132 66.28% 114 71.71% 147 64.44% 58 72.83% 67 65.03% 119 71.82%
Satisfaction 69.66% 349 70.70% 152 62.31% 81 58.89% 53 50.00% 107 62.86% 110 67.78% 122 59.88% 103 55.12% 113 53.33% 48 52.17% 48 45.90% 84 59.05%
Importance 75.45% 378 78.14% 168 75.38% 98 85.56% 77 69.63% 149 76.00% 133 73.33% 132 68.60% 118 73.17% 150 68.89% 62 80.43% 74 68.85% 126 74.45%
Satisfaction 70.06% 351 72.09% 155 66.15% 86 65.56% 59 49.07% 105 69.14% 121 65.56% 118 54.07% 93 57.56% 118 54.44% 49 48.91% 45 50.82% 93 60.29%
Importance 68.66% 344 68.37% 147 63.85% 83 80.00% 72 61.68% 132 72.00% 126 67.22% 121 55.23% 95 68.29% 140 65.56% 59 71.74% 66 66.67% 122 67.44%
Satisfaction 63.27% 317 68.84% 148 66.15% 86 62.22% 56 53.74% 115 66.86% 117 66.11% 119 54.07% 93 59.51% 122 57.78% 52 52.17% 48 44.26% 81 59.58%
Importance 75.45% 378 74.88% 161 76.15% 99 73.33% 66 63.55% 136 72.57% 127 72.78% 131 65.12% 112 67.32% 138 67.78% 61 72.83% 67 63.39% 116 70.43%
Satisfaction 58.28% 292 68.37% 147 68.46% 89 65.56% 59 47.66% 102 69.14% 121 66.11% 119 52.91% 91 63.90% 131 50.00% 45 63.04% 58 43.17% 79 59.72%
Importance 68.26% 342 73.49% 158 70.00% 91 61.11% 55 56.54% 121 65.14% 114 66.67% 120 61.05% 105 62.93% 129 55.56% 50 56.52% 52 56.83% 104 62.84%
Satisfaction 42.91% 215 52.09% 112 54.62% 71 56.67% 51 43.93% 94 52.00% 91 47.78% 86 41.86% 72 39.02% 80 32.22% 29 43.48% 40 46.99% 86 46.13%
Importance 78.04% 391 82.79% 178 79.23% 103 81.11% 73 73.36% 157 76.00% 133 74.44% 134 72.67% 125 73.66% 151 74.44% 67 80.43% 74 72.68% 133 76.57%
Satisfaction 58.28% 292 54.88% 118 56.92% 74 64.44% 58 43.46% 93 54.29% 95 42.22% 76 52.33% 90 34.63% 71 38.89% 35 76.09% 70 42.08% 77 51.54%
Importance 78.24% 392 82.79% 178 76.15% 99 80.00% 72 72.43% 155 78.29% 137 73.89% 133 75.00% 129 73.66% 151 73.33% 66 81.52% 75 71.04% 130 76.36%
Satisfaction 64.27% 322 55.35% 119 61.54% 80 68.89% 62 50.00% 107 56.00% 98 62.78% 113 55.23% 95 45.85% 94 54.44% 49 71.74% 66 43.72% 80 57.48%
Importance 75.85% 380 74.62% 97 72.22% 130 71.51% 123 64.44% 58 71.73%
Satisfaction 44.71% 224 50.00% 65 58.89% 106 48.26% 83 34.44% 31 47.26%
Importance 75.45% 378 75.35% 162 73.85% 96 75.56% 68 68.22% 146 72.57% 127 71.11% 128 69.19% 119 70.24% 144 71.11% 64 77.17% 71 67.21% 123 72.25%
Satisfaction 62.08% 311 59.53% 128 63.85% 83 61.11% 55 57.48% 123 62.29% 109 56.67% 102 58.14% 100 49.27% 101 53.33% 48 70.65% 65 45.36% 83 58.31%
Importance 56.89% 285 56.74% 122 58.46% 76 53.33% 48 47.20% 101 53.14% 93 55.56% 100 41.28% 71 51.22% 105 40.00% 36 48.91% 45 46.45% 85 50.76%
Satisfaction 59.68% 299 53.49% 115 60.00% 78 55.56% 50 55.14% 118 56.00% 98 63.33% 114 48.26% 83 45.37% 93 58.89% 53 64.13% 59 38.80% 71 54.89%
Importance 49.50% 248 45.58% 98 41.54% 54 34.44% 31 45.33% 97 43.43% 76 53.33% 96 34.88% 60 46.83% 96 32.22% 29 43.48% 40 32.24% 59 41.90%
Satisfaction 48.30% 242 31.63% 68 28.46% 37 37.78% 34 40.65% 87 44.57% 78 45.56% 82 33.14% 57 32.68% 67 45.56% 41 41.30% 38 26.23% 48 37.99%
Importance 63.67% 319 71.63% 154 63.85% 83 66.67% 60 60.28% 129 61.71% 108 56.11% 101 58.72% 101 62.93% 129 57.78% 52 68.48% 63 55.19% 101 62.25%
Satisfaction 63.87% 320 64.19% 138 62.31% 81 58.89% 53 50.00% 107 64.00% 112 66.11% 119 58.72% 101 60.98% 125 53.33% 48 57.61% 53 49.18% 90 59.10%
Importance 74.05% 371 77.21% 166 73.85% 96 77.78% 70 66.82% 143 72.57% 127 67.78% 122 66.86% 115 73.17% 150 72.22% 65 76.09% 70 71.04% 130 72.45%
Satisfaction 62.28% 312 62.33% 134 55.38% 72 53.33% 48 58.88% 126 59.43% 104 58.89% 106 48.84% 84 32.68% 67 46.67% 42 56.52% 52 39.34% 72 52.88%
Importance 67.86% 340 75.35% 162 66.92% 87 55.56% 50 67.29% 144 68.00% 119 65.00% 117 64.53% 111 66.83% 137 60.00% 54 68.48% 63 54.64% 100 65.04%
Satisfaction 40.12% 201 55.81% 120 43.85% 57 50.00% 45 47.66% 102 41.71% 73 49.44% 89 35.47% 61 44.39% 91 30.00% 27 55.43% 51 36.07% 66 44.16%
Importance 68.06% 341 77.67% 167 63.08% 82 78.89% 71 64.49% 138 69.14% 121 68.89% 124 57.56% 99 71.22% 146 65.56% 59 71.74% 66 64.48% 118 68.40%
Satisfaction 57.88% 290 61.40% 132 53.85% 70 53.33% 48 42.99% 92 57.71% 101 48.33% 87 47.09% 81 46.83% 96 50.00% 45 51.09% 47 41.53% 76 51.00%
Importance 42.91% 215 49.77% 107 34.62% 45 34.44% 31 35.98% 77 36.57% 64 33.89% 61 26.74% 46 37.07% 76 36.67% 33 27.17% 25 29.51% 54 35.45%
Satisfaction 54.29% 272 59.53% 128 39.23% 51 53.33% 48 50.00% 107 59.43% 104 49.44% 89 44.19% 76 48.29% 99 42.22% 38 52.17% 48 38.25% 70 49.20%
Importance 42.12% 211 51.63% 111 42.31% 55 42.22% 38 35.98% 77 37.71% 66 47.22% 85 40.70% 70 44.88% 92 37.78% 34 44.57% 41 42.62% 78 42.48%
Satisfaction 32.93% 165 36.74% 79 23.85% 31 18.89% 17 30.84% 66 34.86% 61 68.33% 123 46.51% 80 37.07% 76 46.67% 42 30.43% 28 33.33% 61 36.71%
Importance 55.09% 276 46.51% 100 60.77% 79 41.11% 37 41.59% 89 41.71% 73 56.11% 101 44.77% 77 40.00% 82 34.44% 31 38.04% 35 37.16% 68 44.78%
Satisfaction 49.90% 250 46.05% 99 56.15% 73 45.56% 41 48.13% 103 40.57% 71 61.67% 111 45.35% 78 42.44% 87 43.33% 39 54.35% 50 29.51% 54 46.92%
Importance 67.27% 337 72.56% 156 63.85% 83 72.22% 65 58.88% 126 64.57% 113 60.00% 108 56.98% 98 64.39% 132 66.67% 60 67.39% 62 57.92% 106 64.39%
Satisfaction 61.08% 306 64.19% 138 63.85% 83 61.11% 55 59.81% 128 62.29% 109 65.00% 117 58.72% 101 57.56% 118 50.00% 45 68.48% 63 56.28% 103 60.70%
Importance 65.47% 328 72.56% 156 60.00% 78 64.44% 58 58.41% 125 54.86% 96 61.11% 110 51.74% 89 63.90% 131 60.00% 54 64.13% 59 50.27% 92 60.58%
Satisfaction 57.68% 289 65.12% 140 59.23% 77 63.33% 57 60.75% 130 59.43% 104 56.11% 101 55.23% 95 53.66% 110 53.33% 48 55.43% 51 48.09% 88 57.28%
Importance 38.52% 193 40.93% 88 35.38% 46 24.44% 22 34.58% 74 22.86% 40 28.89% 52 28.49% 49 32.68% 67 31.11% 28 21.74% 20 26.23% 48 30.49%
Satisfaction 47.50% 238 50.70% 109 37.69% 49 43.33% 39 44.39% 95 46.29% 81 48.33% 87 43.60% 75 34.63% 71 44.44% 40 25.00% 23 32.79% 60 41.56%
Importance 38.12% 191 39.53% 85 32.31% 42 26.67% 24 33.18% 71 30.29% 53 33.89% 61 21.51% 37 30.73% 63 33.33% 30 31.52% 29 27.87% 51 31.58%
Satisfaction 51.10% 256 46.51% 100 40.00% 52 36.67% 33 42.52% 91 34.29% 60 45.56% 82 41.86% 72 34.15% 70 28.89% 26 39.13% 36 37.70% 69 39.86%
Importance 79.24% 397 82.79% 178 80.00% 104 84.44% 76 74.30% 159 78.86% 138 75.56% 136 73.84% 127 74.63% 153 72.22% 65 81.52% 75 68.31% 125 77.14%
Satisfaction 60.88% 305 60.47% 130 59.23% 77 60.00% 54 55.14% 118 57.71% 101 52.22% 94 52.33% 90 24.39% 50 36.67% 33 42.39% 39 25.68% 47 48.93%

Response rate 54.11%
Number of responses 2242500 215 130 90 214 175 179 172 205 89 92 181

45.20% 23.90% 25.40% 50.10%
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Speed of Response

Accuracy of 
Response

Professionalism

Staff friendliness
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Access to PCs, 
printers and 

copiers

Bathroom & toilet 
facilities

Bedrooms

Catering

Cleanliness of the 
hall

Communal areas

Group study areas

Information 
available on arrival

IT services in 
bedroom

Kitchens or snack 
points

Maintenance 
reporting and 

completion

Noticeboard and other 
channels

Outdoor or green 
space

Recreational space

WiFi

Security measures

Security personnel

Telephones

Vending machines


