
Lunch and Learn – So, you’ve published a book/book chapter, what next? 

Notes on session and useful links 

This series is organised by the LSE KEI Integrated Service, a coordinated internal 

infrastructure to communicate, support and assess knowledge exchange and public 

engagement activities, as well as other pathways to impact, within the School. We aim to 

encourage LSE researchers to think about opportunities for knowledge exchange and public 

engagement throughout their research projects; to communicate the value of engaging non-

academic audiences in research to LSE researchers and the wider LSE community; to 

showcase “effective” engagement activities; and to equip LSE researchers and research 

support staff with the skills needed to carry these out. 

Find more information at lse.ac.uk/kei  

Link to slides from this session (via Google Drive). 

 

 

Sean McDonagh (smcdonagh@rowman.com), Head of Academic Engagement at Rowman 

and Littlefield International 

How can your self-promotion make a difference? (see slides) 

The Basics (see slide 3) 

Your publisher should provide you with the tools you need, digital and physical assets for 

you to share including flyers (to take to conferences), social media graphics and, a very 

simple but effective example, email signature blocks. Make the most of these tools. If your 

publisher doesn’t send them to you, ask them for them. 

Social media 

It is never too late to start being active on social media. 

Tag people in your tweets for retweets. 

Submit articles for your publisher’s blog. R&L’s blog (Colloquium 

https://medium.com/colloquium) accepts submissions from anyone. 

Events 

Get your publisher to promote any events you organise. 

Publishers should be able to give you discount flyers and sell you copies on a sale or return 

basis so you can take these along to your event. 

Take photos of your events and share them on social media. 

Recordings 

Consider making a video about your book – this could be an event recording or a Q&A. 

If you know a podcast you enjoy, ask your publisher to help you pitch for a slot. 

Only do what your time allows. 

Use your networks. 

 

 

 

https://info.lse.ac.uk/staff/services/knowledge-exchange-and-impact
https://drive.google.com/drive/folders/1OXXcL785m_db9sgX4pUaNh0_AdgvpcSs?usp=sharing
mailto:smcdonagh@rowman.com
https://medium.com/colloquium


Dr Rose Deller (lsereviewofbooks@lse.ac.uk), Managing Editor, LSE Review of Books 

Approaching a book review editor about your book/book chapter (see slides) 

What gets the attention of a book review editor? (see slide 1) 

PUBLISHERS (the majority of reviews come through the publishers)/ BOOK AUTHORS & 

EDITORS/ REVIEWERS (suggesting material)/ SOCIAL MEDIA (but also more old fashioned 

listserv and mailing lists)/ MAINSTREAM MEDIA / PEERS 

Before approaching a book review editor (see slide 2) 

Your publisher will likely provide you with this information, but it is useful to think about it 

yourself too. Some publishers ask authors to take the lead on publicity, it is very important to 

clarify expectations.  

Note that hard copies are still preferred by many book review editors, so try and get some 

copies (rather than just a link to the ebook). 

If your publisher has an automated process for requesting review copies, make sure you 

also get a back-up contact to give to anyone having problems. It is a shame to miss out on 

an opportunity due to a technical failure. 

If you are suggesting potential reviewers for your book, steer clear of colleagues and friends, 

but do suggest those you think would write an informed, objective review – this helps the 

editor. 

If you have written a book chapter, then make sure you get in touch with the Editor of the 

volume as they may already have a plan of action you can feed into.  

Contacting a book review editor (see slide 3) 

Once you have all of the information above gathered, this is a great time then to contact an 

editor. There is no trick that will get you a guaranteed review, but providing clear, concise 

and comprehensive information is key. You can’t underestimate the added value of a 

concise description in your own words, jargon free (and not just a repeat of the blurb). 

Final tips (see slide 4) 

Creating contacts with these editors can be something you build up over time – offering to 

write reviews, suggesting other colleagues’ books for review – relationships that may then 

pay off when you publish. 

How do you find book review editor contact details? For blogs these are usually available 

online. For journals, if the specific contact is not listed, just try the generic address, or give 

them a call, they are usually happy to pass it on to the right person (it may be that this 

person changes depending on the issue). 

 

Jess Winterstein (media.relations@lse.ac.uk), Deputy Head of Media Relations, 

Communications Division, LSE 

How to approach obtaining media coverage for your book? 

LSE Media Relations team is here to help, but a word of caution - getting media coverage for 

a new book can be hard. Firstly because the act of publishing a book isn’t of itself news – 

you need to give journalists more than just ‘new book published on x’. But also because 

most journalists don’t take the time to read a press release, let alone a book. 

But authors and books do receive media coverage, so it’s not impossible, particularly if you 

are writing about something topical or about a “hot” issue.  

mailto:lsereviewofbooks@lse.ac.uk
mailto:media.relations@lse.ac.uk


The first way to communicate to journalists is through a press release. Before getting in 

touch with the media team consider the following 

- Topics 

What’s going on in the news that might relate to your book, or a part of it? (a key 

point of interest to journalists may not be the main argument of the book) 

Is there something in your book that might change policy or practice? 

- Key points 

Don’t replicate the book blurb. That will have been written with a very different 

audience in mind. Think about your book like a research paper, what are the top 3 

points you want to get across? 

- Timeliness 

Ideally press releases should coincide with publication or with ay launch activities, so 

it doesn’t look like ‘old news’. So get in touch as far in advance as possible. 

If your book isn’t particularly timely or newsworthy, consider instead approaching journalists 

that specialise in your area. For many publications this is a far more effective method of 

getting publicity than a general press release. 

Consider writing blog posts or pitching for opinion pieces. Offer yourself as a commentator 

on particular topics and continue to do so beyond the publication date of the book. 

 

Louise Jones (l.jones2@lse.ac.uk), Senior Communications Manager (Research and 

Knowledge Exchange) 

Book launches and support from LSE Communications Division (see slides) 

Book launches (see slide 1) 

Think about hosting a public event, as part of your Department/Centre or (if high profile) the 

School’s public lecture programme. 

 Speak to your Department or Centre comms/events manager – structures for 

organising events vary across the School. 

 Think about what kind of size and style of event you are aiming for in order to decide 

which venues to look for. To be part of the School’s public lecture programme you 

need to plan an event for 200+ people – this might mean thinking about bringing in a 

high profile guest to speak alongside you. But lots of smaller events take place 

across campus in rooms like the Wolfson Theatre (capacity 130), hosted by 

Department or Centres. 

 Plan as far in advance as possible – this will give you a great chance of finding an 

available venue, but also the opportunity to promote the event via LSE’s central 

channels including the printed events leaflet (again, subject to size of venue) and the 

events web search. To give you an idea of the deadlines for the printed leaflet – the 

one for the Summer Term has already passed (in mid February), for Michaelmas 

Term 2019 it is Wednesday 24 July. Of course you can advertise online with less 

notice, but we would recommend at least a month in advance. Make sure you 

mention the book in the publicity, and include a hyperlink to it online. 

 Costs vary depending on the size of the event and what services you make use of 

(you can, for example, hire stewards and a tablecloth from the events office). You 

may also wish to provide hospitality for the audience after the event. As a member of 

mailto:l.jones2@lse.ac.uk


LSE staff promoting your own research there is no room hire though, so this is 

usually a pretty low cost way of promoting your work. 

 Remember to arrange book sales, or (if your book is print to order or very expensive) 

then make sure you have some flyers (if possible discount flyers) available. 

 Think carefully about the event format – if you are putting on a public event, your 

audience will likely be general interest, not specialist, and you should pitch it 

correctly. Assume they haven’t yet read the book and make sure you begin by 

summarising its main points. If you have imagery in the book, consider putting 

together some slides. 

 And, if the venue allows, arrange a podcast recording of the event (this is standard 

for LSE public lectures subject to speaker permissions). You can reach a much wider 

audience online. 

Useful links: https://info.lse.ac.uk/staff/divisions/communications-division/events-

office (more information on the School’s public lecture programme, steward hire, 

submitting event listings) 

Events website and events leaflet: 

https://info.lse.ac.uk/staff/divisions/communications-division/events-

office/information/events-website-and-the-events-leaflet  

Other Communications Division services (see slide 2) 

 Is your book relevant to the next LSE Festival theme 

(http://www.lse.ac.uk/Events/LSE-Festival/NewWorldDisorders)? You could propose 

an event – all costs are covered by the Festival budget. 

 Get in touch with Jess and the media tea if you think it makes an interesting topic for 

one of our monthly LSE IQ podcasts 

(https://www.youtube.com/playlist?list=PLK4elntcUEy1Nqf1fFarSYpe8csE1fKmf), or 

to profile your book in our fortnightly LSE Thinks e-newsletter or pitch a short LSE 

Thinks video around the topic (http://www.lse.ac.uk/Research/lse-thinks). 

 You might want to pitch for one of our slightly longer research films around the topic 

of your book – these are usually talking heads with graphics or archive footage 

aimed at a general audience. 

(https://www.youtube.com/playlist?list=PL4EFCA10EF3FF901F) 

 We don’t recommend making one-off podcasts, but you could consider pitching to 

appear on other podcast series if you think your work is relevant. Get in touch with us 

if you want some guidance on this. 

 Rose has mentioned the LSE Review of Books blog, but could you write a post for one 

of our other popular blogs based around your book topic? Many of them also have 

book review sections. (https://blogs.lse.ac.uk/)  

 Ask your Department/Centre to promote your book and any associated 

events/media/blogs on their Twitter feeds. These can be flagged to our Social Media 

team who are always happy to retweet. 

 Promote your publication to the LSE community – via the staff and student 

newsletters   

 If it is politically relevant, send a copy to our Public Affairs team – they can help 

promote it to useful contacts in government/policy making. 

Drop me an email and I can link you up to any of these teams. 

https://info.lse.ac.uk/staff/divisions/communications-division/events-office
https://info.lse.ac.uk/staff/divisions/communications-division/events-office
https://info.lse.ac.uk/staff/divisions/communications-division/events-office/information/events-website-and-the-events-leaflet
https://info.lse.ac.uk/staff/divisions/communications-division/events-office/information/events-website-and-the-events-leaflet
http://www.lse.ac.uk/Events/LSE-Festival/NewWorldDisorders
https://www.youtube.com/playlist?list=PLK4elntcUEy1Nqf1fFarSYpe8csE1fKmf
http://www.lse.ac.uk/Research/lse-thinks
https://www.youtube.com/playlist?list=PL4EFCA10EF3FF901F
https://blogs.lse.ac.uk/


 

Benjamin Martill, LSE IDEAS (https://www.dahrendorf-forum.eu/network/benjamin-martill/)  

A Checklist for Promoting Your Book Chapter 

Allocate time to think about publicity. It won’t just happen. As part of your ‘comms strategy’, 

you might wish to consider the following… 

Events – The best way to drum up support is to present the argument. You could 

present the chapter on a panel or work with others to organise an event in its 

own right. You will want to consider the cost and the best format. 

Editors/contributors - Communicate with your editors and fellow authors to 

coordinate publicity. They may alert you to events or panels.  

Social media – Post to LinkedIn, Facebook, etc. Try to make it interesting, have a 

nice picture, and get engagement! 

Libraries – See if your library will stock the volume and make sure it is on their 

radar. This might not happen automatically. 

This is particularly important for book chapters, as they tend to be in prohibitively 

expensive volumes. 

Reading lists – Do you know where the topic is taught? Let colleagues know if your 

work is relevant, and let your students know. If you are on the essential readings 

list then libraries may purchase multiple copies.  

Targeted emails – It might be worth directly contacting academic colleagues who 

you know will be interested. Be aware – there is a fine line between spamming 

and conveying useful info, so consider whom to email carefully. If you have 

thought about who would be interested it is not inappropriate to do this though. 

Media – If there are policy relevant findings in your research you may wish to alert 

the media to your piece. You can engage your own contacts or inquire with the 

Department or the Press/Media team. 

Blogging – It is easy (and helpful) to write up something smaller on the basis of 

your chapter, either a blog or a policy brief. This gives you something to share 

more readily. It also helps promote your chapter. 

Display copies – Keep hold of your display copy (you usually get at least one). 

These are nice to show off at talks – even when you’re speaking on somewhat 

related topics. 

Leaflets – Often publishers will send promotional material. Keep these to hand and 

use when you have the opportunity, especially if you give any talks or attend 

relevant meetings. 

So much of success depends on getting the chapter in front of the right people. 

https://www.dahrendorf-forum.eu/network/benjamin-martill/


 

Sam Friedman, Department of Sociology, LSE (http://www.lse.ac.uk/sociology/people/sam-

friedman)  

 You don’t want to come across as a self-publicist, but people do need to hear about 

your work and there is a lot to compete with – find a balance. Don’t just talk about 

yourself on social media. 

 Summarising the argument of your book across a number of Tweets can work well. 

 Take advantage of LSE’s great networks, host an event as part of the LSE events 

programme if you can. 

 For press coverage there are a few options: 

Work with the LSE media team to get standalone news pieces based on parts of the 

book with a specific story.  

Make sure you send out review copies. 

Pitch to write something yourself – a feature/opinion piece. 

 Make use of LSE’s platforms, particularly the blogs. 

 

Winnie M Li, PhD researcher, Department of Media and Communications, LSE 

(http://www.winniemli.com/) 

 One text can have multiple different angles and be pitched in many different ways. 

 Decide how much effort you want to put into promotion of your publication – 

prioritise your time and resources, you can limit yourself to, for example, one day a 

week, but it could take up the majority of your time if you let it. 

 Don’t leave it too late – around publication is the most opportune time to get 

publicity. 

 Match your work with the audience(s) you think will be interested in it. Think as 

widely as possible, map it out. 

What’s unique? What’s the draw? Who will be drawn by it? 

 Use every contact you have – attend relevant events, network. Remember things can 

have a long lead time, you never know who will be useful to you! 

 Every new development can be put out on social media- new editions, new covers, 

new events etc. 
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