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THE VALUE OF ACADEMIC BLOGGING

For a growing number of researchers, blogging is an important part of 
their academic life. Why might you want to join the crowd?

Blogs are good for telling people about work 
you’re doing; showcasing your findings; roughing 
out ideas that will turn into articles or even books; 
contributing to the policy or public conversation; 
and keeping yourself in the public eye.

 e Is blogging actual research? No, but 
it can help improve your work.

 e Should you be blogging? Yes, if you 
want to maximise the impact of your 
work in academia and beyond.

 e Can I use Twitter instead of blogging? 
You should probably do both.

This module looks at some of the main ways 
that academics use blogging as a method for KE. 
For other ideas on how to communicate with 
non‑academic audience see the Methods and 
Activities Supporting KEI module. Here we look 
at the kinds of posts you might write; who you 
could write for (you don’t have to maintain your 
own platform); and how to get your work noticed. 
It draws on our collective experience in academia 
– at the Centre for Economic Performance, the 
Spatial Economics Research Centre and the What 
Works Centre for Local Economic Growth – and 
more widely in think tanks and government.

There are three basic kinds of academic blog post. 
Blogging for content tells people about research 
you’re doing, or what you found. Blogging for 
comment contributes to public conversation and 
debate, using your research and/or experience as 
material. Blogging for reportage would include 
write‑ups of events you went to, or things you’ve 
read.

In practice, academics often mix and match. 
Economist Diane Coyle, for example, does a lot of 
book reviews. She also writes more substantive 
content and comment pieces on her own research, 
or reacting to government policy (see this piece on 
the Bean Review). Joe Moran, a cultural historian, 
writes long‑form, discursive content pieces that 
develop ideas. Technologist Danah Boyd takes a 
similar approach, with dense mini‑essays on tech, 
culture and society. On group sites such as SERC, 
Polis or Marginal Revolution, contributors cover 
all three bases and posts – sometimes long‑form, 
sometimes very stripped down – can appear 
several times a day.

Blogging for content is where many academics 
feel most comfortable. The main benefit is 
in providing nontechnical summaries of your 
research that are likely to be much more widely 
read than any journal article. If you care about 
impact, it’s essential to do this. Most people in the 
media, government, policy or industry will only 
read this version of your work. A few might go 
back to your working paper, if you have one, or to 
your journal article (if they can afford the fee).

But, beyond impact, we’d argue it is worth doing 
for its own sake: it’s good to be able to explain 
what you did, what you found and why people 
should care about it, without or with minimal 
jargon. Often, forcing yourself to express things 
in clear and non‑technical language helps deepen 
your own understanding of a problem (just as 
many people find with teaching).

Blogging for comment is more challenging, but 
can be very rewarding. For most academics, this 
is not about instant reaction to the news cycle – 
platforms like Twitter (or working through the 
Press Office) will be better for that. Rather, it’s 
about providing a considered, evidence‑based 
response to some important story, and using 
your own work – where you can – to make your 
argument run. If you’re lucky, these pieces may 
get recycled for op‑eds – or they may become the 
kernel of some new piece of research.

Blogging for reportage is more about using a 
blog as a public notebook, taking down your 
thoughts from things you’ve read and seen – and 
think others will be interested in. You might think 
this is trivial, although your non‑academic readers 
– for whom you’re the expert on X – will often 
find it more useful than you’d imagine. Again, you 
may also find yourself developing new ideas and 
proposals out of these notes.

http://www.enlightenmenteconomics.com/blog/
http://www.enlightenmenteconomics.com/blog/index.php/2016/03/a%E2%80%91radical%E2%80%91gdp%E2%80%91rethink%E2%80%91needed/
https://joemoran.net/
http://www.zephoria.org/thoughts/
http://spatial-economics.blogspot.co.uk/
http://www.thepolisblog.org/
http://marginalrevolution.com/
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From the early days of weblogging at the turn 
of the millennium, there are now hundreds of 
millions of blogs, and blog platforms are fully 
integrated into newspapers, corporate and public 
sector web presence (including many universities). 
So how do you get people to read your stuff?

The short answers are: put it in lots of places; use 
other people’s platforms and use social media to 
tell people about it.

Put your posts in lots of places. Unless you 
are already a superstar, you will need to use 
institutional profile and reach. As academics, for 
instance, you’ll have access to your university’s 
blog platforms. These should have decent 
profile, and may handle much of the legwork 
for you (including ghost‑writing and editing, if 
you’re lucky). LSE now has 60 (!) different blogs, 
including the British Policy and Politics platform 
which regularly gets 100,000 views a month with 
articles regularly picked up and linked to by The 
Guardian, Independent/i, The Times, BBC, Time 
Magazine, Daily Mail, Daily Express and The Sun. 
The BPP also won the Times Higher award for 
Knowledge Exchange/ Transfer Initiative of the 
Year in 2012.

You should allow – and encourage – cross‑posting. 
For example, posts on the SERC blog have often 
reappeared on the LSE Public Policy and Politics 
site, as well as on our own personal sites [example 
1 / example 2]. This is a great way to boost views, 
and will encourage new readers to come back to 
other material you’ve written. Unlike journals, 
most blogs take a pretty liberal approach to 
cross‑posting (often asking for little more than a 
link back to the original post).

You should also cross‑post your work on 
other online networks which offer blogging 
functionality. If you use them for work, Facebook 
and LinkedIn both allow you to post blog‑length 
pieces and crucially, encourage readers to share 
them. Medium is a dedicated ‘writing and reading’ 
network which is beautifully designed, curates 
popular and interesting posts, and can help you 
build an audience around your material. Crucially, 
because all of these sites are built around social 
networks, they can put your work in front of 
far more people than posting to a single blog 
platform, the old‑fashioned way.

Use social media to alert people to your work. 
Back in early blogging days, it was possible to 
simply check in on blogs you were interested in. 
Today, with overwhelming amounts of content, 
you need to give people a hand. Twitter is 
incredibly helpful for this. At SERC and in the 
What Works Centre, we use a series of tweets – 
often with infographics – to highlight blog posts 

we want people to read. LinkedIn, Facebook or 
Google+ updates can do a similar job, if you use 
these for work.

How often should you post? This is really up to 
you, and depends on the kind of blogging you do 
and feel comfortable with. What is crucial is that 
you keep your blogging going. Contributing to a 
group blog makes a massive difference in terms of 
sharing the load, especially if there’s also an editor 
who manages the day to day. If it is just you, 
though, consider posting at least once a month.

Dr Max Nathan and Professor Henry Overman

Let’s recap. Write something – about your 
work, something you’ve read or seen, 
something you feel strongly about. Post 
it in as many places as possible. Make use 
of platforms and networks that already 
exist, and which are run by other people. 
Tell people about your work through social 
media. Encourage others to cross‑post your 
work. Be generous and react to what others 
are doing: you are part of the conversation. 
Remember that blog posting should be quick 
– there’s no need to be as careful as you 
would in your research – and it should be fun. 
If it’s neither of these, you’re doing it wrong.

https://en.wikipedia.org/wiki/Blog
http://blogs.lse.ac.uk/our-blogs/
http://blogs.lse.ac.uk/politicsandpolicy/%20
http://blogs.lse.ac.uk/politicsandpolicy/this-is-not-a-gateway/
http://blogs.lse.ac.uk/politicsandpolicy/this-is-not-a-gateway/
https://squareglasses.wordpress.com/2013/05/13/this-is-not-a-gateway/
https://medium.com/
http://ben-evans.com/benedictevans/2015/9/14/distribution-and-audience
http://ben-evans.com/benedictevans/2015/9/14/distribution-and-audience
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