
Welcome to What’s in a tweet? Social media engagement with research
THIS SESSION WILL START SHORTLY

Please ensure you are on mute and turn your camera off. Post in the chat if you have questions at any time. 
Please note the session is being recorded.
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Dave Smith, Head of Social Media 
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Communicating research on social media
1. What to post
2. Making content engaging
3. Owning your online brand 
4. Engaging video content
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1. What to post

1.1 Identify your content outputs
- TIL
- Research milestones
- Conference updates
- Recognise a colleague’s achievements
- Interesting blog post or news article

#inspo: Prof. Brian Schmidt on Twitter >> @cosmicpinot
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1. What to post

1.2 Know the tools available on each social media platform
- Twitter: polls, threads, RTs, topics, trends, hashtags, gifs, images, 

video
- Instagram: feed posts, Stories (and engagement tools), Reels, IGTV, 

Live
- Facebook: carousels, photo albums, live streams, Stories, event 

pages
- LinkedIn: Stories, event pages (both new)
- YouTube: Cards and end screens, stories, community posts

#inspo: The National Library of Scotland on Twitter >> @natlibscot
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1. What to post

1.3 Adapt your content to the platform and your audience

- Like it or not, presentation matters.
- Be succinct. You don’t have to 

include every detail.
- Be conscious of how people 

use the platform.

Top tip: Bookmark the Twitter card validator to preview links >> 
https://cards-dev.twitter.com/validator



2. Making content engaging

2.1 General tips for better engagement 

§ Make your content relevant/personal/relatable.
§ Make your content for the social media app you’re using.
§ Don’t be repetitive.
§ Be creative. 
§ Don’t be afraid to ask others to amplify your message (but give them 

something to work with). 

#inspo: Educational content for a “silly” music/dance platform >> 
tiktok.com/tag/learnontiktok



2. Making content engaging

2.2 Be engaged

§ Chime in on conversations. 
§ Start new ones.
§ Respond to other users.
§ Comment, retweet or 

retweet with quote?



2. Making content engaging

2.3 Things to avoid
§ Too many hashtags/username tags. 
§ Copy-pasted headlines.
§ Stray URLs
§ Bad formatting 
§ Worrying about likes

(They don’t tell the full story.)



3. Owning your online brand

3.1 Don’t force yourself to be someone you’re not on Twitter

• If you only want to post about your area of research, that’s fine.
• If you want to mix it up, that’s also fine.
• If you want to engage trolls from your personal account, go for it – but 

be aware of possible consequences. 
• If you want to be humorous, you should!  



3. Owning your online brand

3.2 Self-promotion

• Post about your work.
• Keep your bio up-to-date.
• Show your LSE affiliation.
• Be responsive to DMs and notifications.

Top tip: The more you post about your expertise, 
the more likely that will lead to new opportunities.



4. Engaging video content

4.1 Why you should create video 
content

§ Break down complex information
§ Give firsthand insight
§ Build trust
§ Keep people engaged
§ Encourage sharing
§ Reduced attention span
§ Video aids retention
§ Effective communication tool

Why you shouldn’t create video 
content 

§ Because everyone else has one
§ To regurgitate something you 

could put on a website or in a 
brochure 
§ Stats overload
§ Long lectures/events
§ Poor audio
§ No dissemination plan



4. Engaging video content

4.2 Upcoming video content workshops

§Optimising video for Twitter + Guide to Twitter Media Studio (Dec 2020)
The Social Media team will share some good and bad examples of 
Twitter videos, and provide a quick demo of Twitter Media Studio – how it 
works, and how you should be using it (if you have access) to get the most out 
of your video projects. 

§Optimising video for Instagram, IGTV, Stories and Reels (Jan 2021)
Instagram is the one app where horizontal, vertical and square videos all have 
a place. But why are there so many video formats for one app? And how 
should we be taking advantage of the peculiarities of each?



Questions?
Dave Smith
Head of Social Media 
d.a.a.smith@lse.ac.uk
comms.socialmedia@lse.ac.uk
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